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Quantity

112K

Average Purchase price among all
customers

246.28

Revenue generated for each
group

70M (30.4…)
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231M

Product purchase by age group

26-35 age
22.64K

36-45 age
21.99K

18-25 age
18.59K

46-50 age
11.29K
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Most people of 26-25 and 36-45 
age group like to purchase ethnic 
wear as compared to 46-50 age 

group. Recognizing and adapting 
to these preferences can enhance 

businesses' ability to cater 
effectively to the diverse apparel 
needs of different age groups.

Customer purchase product

Quantity
0 1 2 3

18.6K 18.6K18.7K 18.6K

Here, we can see that 18.6K 
customer visit the store or website 

to see the product but not 
purchase that product. There may 

be many reasons 
• firstly they came for window 

shopping
• price may be higher

• product is out of fashion
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